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CHAPTER I 
INTRODUCTION 
This is an analysi s of ne t work t elevision program-
ming with particular emphasis on the years 1949, 1952 and 
1955. The purpose being t o compare the programming of 
major television networks and study the changes and 
trends which have been effected since 1949 as represented 
by the American Broadcasting Company, the Columbia Broad-
casting System and the National Broadcasting Company. 
Validation of the Importance of the Problem 
When television is crit i cized, as it so often is, 
whether it be by social scientists, educators, the FCC, 
congressmen, professional cri t ics of the medium, or set 
owners, t he criticism is most often leveled at tele -
vision's finished product - the televlsion program. 
The critic ism of television programming seems to 
d i ffer wi th each source of criticism. It is difficult, 
if not impossible, t o s eparate the various sources of 
criticism and put each in i t s proper category in hopes 
of arriving at some standard by which to judge the 
kinds of service televisi on is perfol~ing . 
It is therefore felt that a survey of the short 
1 
history of television programming would be helpful in gain-
ing a perspective of this country ' s television pr ogramming 
service and thereby furnish a basis for objectively evalu-
ating television programming. 
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CHAPTER II 
REVIEW OF PREVIOUS RELATED STUDIES 
Past studies dealing with various aspects of tele-
vision programming have been somewhat rare. What litera-
ture does exist has dealt with r ather limited time periods 
and even more limited particulars of programming. 
Smyt he (28) had the entire output of New York Cityts 
seven television stations monitored during the week be -
ginning January 4 to January 11, 1951 . A staff of twenty-
one monitors with experienced supervisors made a complete 
inventory of every program produced during that week. 
The results of the s tudy showed that one fourth of 
the total of 563 broadcast hours was given t o dramatic 
programs, with crime plays and westerns the most frequent 
type of drama . Variety of vaudeville-type progra~s ranked 
second in terms of number of hours consumed (14 per cent), 
with children's programs third (13 per cent), sports and 
homemaking programs fourth (10 per cent each), and quiz, 
stunts, and contest programs in fifth place~ {7 per cent). 
Interviews with celebrities and news programs each ac-
counted for 5 per cent of broadcast time . 
Advertising accounted for 14 per cent of all program 
time, with the heaviest concentration in the "housewives 
hours " during the weekdays . 
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Only one program during the sample week was produced 
under the auspices of an educational ins t itution, and 
there was no t ype of f or-mal educational progra~ time . 
Another 1 per cent was given t o children ' s informational 
and instruction programs. 
The author concludes that all but a few of these 
programs could not be considered "educational" except in 
a most superficial sense . Therefore the output of com-
mercial television from an educational standpoint is far 
from satisfact ory . 
Smythe conduct ed similar studies in Los Angeles and 
Ch cago and this type of study was conducted for a few 
succeeding years in each of these cities . In the later 
studies the incidence of violence was added as an item 
of study . 
In a talk delivered before the annual mee t ing of 
the Institute fo r Education by Radio at Ohio State Uni -
versity, in May, 1952, Smythe (29) in des cribing nwha.t 
TV Programming is Liken explained the policies of his 
monitoring studies and se t forth t he standards which 
establish the framework for the studies . 
This f r amework is built around two principles and 
several subprinciples . The first princ:...ple is that the 
industry as a whole , and he includes sponsors, is responsi -
ble for the indirect social consequences of its over-all 
4 
program policy. 
The first subprinciple here, Smythe says, is that 
the industry is responsible for recognizing and serving 
the needs and interests of minority audiencesJ especially 
the needs of what he calls the ttlarge minority audiences 
such as those of children and housewives ." 
Smythe 's second subprinciple holds the industry 
responsible for using local program talent and resources. 
Third, the industry is responsible for limi ting the amount 
of adver tising it broadcasts. 
Smythe ' s second major principle has to do with 
society as a whole. 
Our society has a responsibility, ac.ting through 
Congress and its administrative agencies to provide 
an education of its young which passes on to them 
the enduring cultural values of the past, and which 
equips them to cope, with the best chance of wis'e 
decision- making, with t he problems their genera-
tions must face. 
Smythe asserts, as one of the subprinciples under 
this point, that the mass media has a responsibility to 
maintain the mass media as a free market place of ideas . 
These are the chief principles against which the 
results of TV monitoring studies need to be evaluated. 
Smythe then goes on to describe the r esults of the 
two monitoring studies done in New York and each of t he 
other monitoring s t udies conducted in Los Angeles and 
Chicago. 
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The broad outlines of the studies show that they 
were priwArily concerned with the timing and classifi-
cation of programs and advertising material~ 
All program types were divided into categories, 
subgroups , and arranged under three groups consisting 
of factual information, orientation, and entertainment. 
In addition to the results that have been reported 
above ~ in the New York study Smythe, in his address, re-
ports that he feels that there may also be a relation-
ship between the amount of fictional crime on television 
and the amount of ureal" crime . What he thinks has even 
wider implications is that despite television's many 
fine programs, the bulk of television fare is stereo-
typed. He says that thinking in stereotypes is associ-
ated with "emotional coldness, cynicism, and a generally 
destructive and manipulative attitude toward people." 
Although it hasn't been shown that mass media cause 
these personality traits, Smythe says that it fa reason-
able to believe that "with children looking at TV for 
twenty- four hours a we ek or more, they will absorb the 
stereotyped thinking that is imposed on them by program 
after program." 
The other major work in television program analysis 
is "Content Analysis of Television Drama Programsu by 
Head (25)., 
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Head ' s study used Smythe 1 s work in content analysis 
as a springboard ~ Head takes exception with Smythe's 
studies because, (l) the viewing time of one week is too 
limited . (2) The test week of viewing for "violence pur-
poses " included much film originally intended for theatre 
distribut ion. (3) The t est week of the NAEB study viewed 
only local programs. (4) The s t udy of violence as a one -
content item fo r detailed analysis seemed like an arti-
ficial limitat ion. 
Ac cordingly , Head wished t o identify some of the 
norms generalized in the televis i on service as a contem-
porary national medium and attempt to broaden the sample 
and analysi s in keeping within this objective 
"The programs to be sampled with network distributed 
drama s.eries complete in each episode and prepared speci-
fi cally for t elevision. 1' 
A 13-week period from March through April, 1952 was 
chosen since this is a stable period of t he year in tele-
vision programming 5 
The content dimensions were classified into four 
groups: (1) interaction dimensions, which encompass the 
dynamics of the play as a whole; (2) t emporal - physical 
dimens ions, which have to do with locale and period; 
(3) charact er dimens ions, which have to do wi t h character 
t rai t s; {4) behavioral dimensions, which have t o do wit h 
specific actions of charac t ers . 
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The resulting data, Head says, should enable one 
to describe content in quantitative terms without, how-
ever, making any assumptions about the effects of con-
tent. 
Head concludes that while television doesn't 
reflect objective norms of our society, the subjective 
norms reflected 11 seem to represent an expres s ion of 
values, wishes and needs." Television actually reflects 
the conservative values of society with almost slavish 
fidelity. Head doesn't think that television will often 
lend support to the unorthodox but that it will add to 
cultural inertia as a conserver of the "status quo." 
Head points out that in an age of social change, s u ch 
as ours, this could be quite unfortunate. 
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CHAPrER ill 
Iv1ETHOD 
The body of the thesis is concerned with a com-
p rison of network television programming and the trends 
and changes that take place from the year 1949 through 
the year 1955~ 
1949 was decided upon as the initial year to st dy 
since it was the year during which telev·sion program-
ming had dvanced beyond the early infancy of 1948 and 
had established itself ·nto a programming schedule of 
"full time " regularity. 1955 is the latest complete 
year for which information is availablee 1952, being 
the midpoint between 1949 and 1955, was selec ed for 
that reason . 
The bulk of the material with which this study is 
concerned was garnered from the television industry's 
trade magazines; predominantly Broadcasting-Telecasting 
a nd ~ Reports Qg Television. Other sources are in-
dicated in the bibliography . Early attempts to obtain 
information from the television networks were largely 
unsuccessful. 
The complete listings of network television programs 
were derived from the "Comparative Network Showsheets" of 
Broadcasting- Telecasting magazine~ . These listings for 
one month of each of four quarters of the years studied, 
i.e ~ , February, May, August and November of 1949, 1952 and 
1955, were used in conjunction with the cards of the Tele-
vision Index of Ross Reports QQ Television Programming to 
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determ ' ne the amount and percentage of time devoted to 
each program classificati on. 
10 
CHAPTER IV 
Preface: Situations Directly and Indirect ll Affecting 
Programming 
Before introducing the body of findings it is important 
that television programming should be considered in the 
light of problems and situations which directly and in-
d i r ectly affect programming . 
There are standards or criteria for determining 
what constitutes good examples of dra~matic writing, good 
acting, int elligent news inter·pre t ation, good announcing, 
fine humor and c omedy. Each of t hese elements has its 
place in television~ However each of these is but a 
part of television programming. How does one evaluate 
the entire picture of television programming? 
Television programming cannot be studied as an 
entity . Every aspect of producing and programming a 
nation- wide television service has to be considered and 
judged in relation to who it is meant to service and in 
relation to who pays f or the service ~ 
To help us to understand this mass medilun of com-
munication consider that the masses, the common people, 
"the great unwashed, r.t the hoi polloi, the average man -
11 
whatever this population is called, with all its varying 
degrees of sophistication, with all its individual dif-
ferences, wi t h all its collective similarities, the 
majority of this population is at different times, in 
different numbers and for different purposes, an audience 
of the television medium. 
In addition to television there are the mass media 
of radio, movies and the newspaper all vying for the 
public's attention. When one begins to think of all 
the different sources of c ommunication available to most 
of the population at any selected time one can't help 
being amazed , intrigued and possibly confused by this 
choice. Here are the sources for a great quantity of 
content all intended to be consumed by some audience. 
How are people affected by this choice of communi-
cations? Where does the mass find time to participate 
in these demands on their time and attention? What is 
the saturation point·'? 
The whole phenomenon of mass cow~unication gives 
rise to question after question Even if we are unable 
to find the precise answer to every question about mas s 
communication, we can profit and ge t an insight, an 
understanding of the situation, if we have a knowledge 
of the audiences of mas s communications. The greater 
our knowledge of the audiences the greater would seem 
to be our chances of finding the answers and solving 
the problems of the mass media . 
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Much research has been done and continues!} in studying 
the audiences of the mass media in an attempt to answer 
questions such as: Who composes the mass audienc e? What 
are its common characteristics, its differences? Who is 
the audience for each medimn? How do these audiences 
overlap the various media? 
There are so many questions about the mas~es and so 
much research that this ve ry topic might logically g ive 
rise to the question: Why is there so much concern over 
the audience? Lazarsfeld (26) on this subject says, 
"It is worth while to reflect on the reasons 
wny so much attention is given to a topic which 
does not seem of too great general importance. 
The explanation lies in the curious econom·· c 
structure of the communications industry, which 
must serve two masters while other industries 
serve only one ••• i.e., if a broadcaster wants 
to make money he has to be sure that people 
listen to his programs, but he must also prove 
this fact to the soap manufacturer or the latter 
will not advertise over his station~ Added to 
this is the fact that strong competition between 
various media makes it doubly necessary to prove 
the size of the audience by a variety of very 
fine measurements. 11 
A major concern of the networks is about t he audience; 
witness the number of rating services!J pollsters and 
research people serving the netVTor•ks. 
The Television Code of the National Association of Radio 
and Television Broadcasters 
Robert D. Swezey (30), chairman of the Television 
Board of the NARTB at the time during which the Television 
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Code was adopted, says that the adoption of the television 
code was an attempt on the part of television broadcasters 
to improve their service to all of the public. 
To some extent the television code was adopted under 
the threat of government censorship of the medium, i.e., 
the Benton Bill, which provided for the establishment of 
a citizens ' committee to review and make recommendations 
to the Congress concerning all radio and television pro-
gramming . 
The code is divided into four sections: Preamble; 
Programming; Advertising ; and Rules and procedures for 
observance . 
The preamble states the spirit and purpose and sets 
forth the general responsibilities of those engaged in 
t elevision. In part the preamble reads as follows: 
Television is seen and heard in every type of 
American home . These homes include children and 
adults of all ages, embrace all races and vari-
eties of religious faith, and reach those of every 
educational background. It is the responsibility 
of television to bear constantly in mind that the 
audience is primarily a home audience, and conse-
quently that television's relationship to the 
viewers is that between guest and host •• 
Television and all who participate in it are 
jointly accountable to the American public for 
respect for the special needs of children, for 
connnunity responsibility, for the advancement of 
education and culture, for the acceptabili t y of 
program materials chosen, for the decency and 
decorum in production and for propriety in ad-
vertising . This responsibility cannot be dis -
charged by any given group of programs , but can 
be discharged only through t he highest standards 
of respect for the American home, applied to 
every moment of every program presented by tele -
vision. · 
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In order that television programming may best 
serve the public interest, viewers should be en-
couraged to make their criticisms and positive 
suggestions knovm to television broadcasters. 
Parents in particular should be urged t o see to 
it that out of the richness of television fare, 
the best progran1s are brought to the attention of 
their children." { 30) 
The purpose of the code is, 
cooperatively to maintain a level of televis ion 
programming which gives full consideration to the 
educational, informational, cultural, economic, 
moral and entertainment needs of the American 
public to the end that more and more people will 
be better served. {30) 
Briefly the wAin sect ion of the code provides for 
rules of deportment in areas of programming; it urges 
the avoidance of improper programming and adherence to 
decency and good taste in production, and also stresses 
that each broadcaster do an aggressive, affirmative job 
of sound programming, which includes an obligation to 
11 provide for reasonable experimentation in the develop-
ment of .Programs specifically directed to the advancement 
of the connnunity 1s culture and education." {30 ) 
The latter sections of the code provide rules for the 
administration of self-policing by the industry. 
Member stations subscribing to the NARTB code receive 
a 11Seal of Good Practice," which they use and display so 
long as they conform to the provisions of the code. 
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A review board of five members from television licensees 
subscribing to the NARTB code, are appointed by the president 
of the NARTB. Members serve one-year terms without compen-
sation. The review board is responsible for the administra-
tion, interpretation and enforcement of the code. 
Robert Swezey, chairman of the Television Board of 
the National Association of Radio and Television Broad-
casters$ speaks on behalf of the code and urges that it 
be "given a chance. 11 SWezey admits that the threat of 
goveri'I.ment censorship was in part responsible for the 
industry's drafting of the code since broadcasters could 
see the threat to freedom of the a ir, and by extension, 
freedom of the press, through such legislation. 
The American Civil Liberties Union opposes the tele-
vision code of the NARTB on the grounds that the arbitrary 
definition of acceptable subject matter automatically 
eliminates much that, in other media, has proved of artis-
tic merit. Swezey answers this charge by saying, 
I am not aware that decency and artistic creation 
are incompatible. I regard it an unwarranted in-
dictment of the creative mind that in order to 
make its fullest contribution in the nublic ser-
vice, it must work in areas generally-considered 
unwholesome, obscene, or otherwise contrary to 
accepted moral standards I fail to see how any 
fair and objective analysis of the code's provi-
sions can bring an intelligent person to the 
conclusion that they will impede or obstruct the 
free exercise of creative ability in television 
programming. (30) 
Frank Or.me (27), editor of TV Magazine, points out the 
almost impossible task assigned to the five-member, par t-
time review board. (1) They are required to maintain a 
continuing review of all television programming. "This 
programming during the next t welve months will total four 
hundred and fifty thousand hours broadcast in sixty-five 
different cities, even if no other stations come on the 
air during this time." (27) (2) The review board must 
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receive, screen and clear all complaints on program content 
which come to the NARTB . (3) They must define and interpret 
the code. (4) They are required to develop and maintain 
appropriate liaison wit h governmental agencies and with 
accountable and responsible institutions (5) They must 
inform, expediti ously and properly, all subscribers of the 
attitudes and desires programwise of accountable organiza-
tions and institutions - and of' the American public in 
general . The board has an almost impossible task. 
The UHF-VrW Problem 
Throughout television's short history the industry 
has had to contend with the problems of ultra high fre -
quency and very high frequency channel allocations and it 
seems pertinent that space, in the introduction, should be 
devoted to this matter since it has had both direct and 
indirect effects on programming. 
It seems likely that greater competition would have 
a favorable effect on programming, an effect which would 
likely increase the overall quality of programming. This 
might have evolved early in television with the opportuni-
ties for more stat ions and competing services providing 
the nation with e. varied television service The facts 
seem to indicate that it is now too late. 
Early in June, 1955 the Senate Inter state and Foreign 
Commerce Co~mittee charged that the networks constituted 
a monopoly. 
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Gould (24) points out that ultra high frequency tele-
vision has generally been a failure. 
All the hopes of providing a truly widely diver-
sified video service, with limitless networks, 
noncommercial and educational stations and inde-
pendent outlets that might accent the local scene, 
have foundered on the rock of economic and technical 
impracticality .. 
This viewpoint and the entire UHF-VHF problem is 
summarized in the "Jones Report On Television .. " (31) This 
article expresses the belief that the future of uhf lies 
in economics .. It seems unlikely that the determination of 
Congress will change the economic fact upon which uhf will 
rise or fall. 
Television stations being financial institutions exist 
only when operators earn a profit and serve t he public 
interest. The efficiency of any one station compared with 
that of any other television station serving the same area 
determines the chance for each to succeed. 
It then see:rns likely that if a competitor has equal 
quality programs and a circulation of receivPrs providing 
a comparable advertising mediUJP, ingenuity of c ompe ting 
operators determines the end result~ However, if one is 
inefficient because it cannot service its area as well as 
its competitor, if its programs are inferior, or if its set 
circulation is smaller, the chances for success are dimin-
ished. This seems to be t he crux of the uhf- vhf problem. 
The allocation plan adopted by the Federal Communica-
tions Commission on April 15, 1952 initiated the commercial 
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operation of uhf stations. At the same time, it raised 
the maximum permissible power and antenna height for vhf 
stations . 
At that time, 108 vhf television stations were in 
operation, pursuant to an allocation plan and rules and 
standards which had been adopted by the Commission in 
November 1945 
19 
In September 1948 the Commission so feared the effect 
of interference between cochannel and adjacent channel 
stations that it imposed its freeze in processing of appli-
cations.. The freeze l asted for three and one half ,rears . 
Durine this freeze period the operators or· very hi·h fre -
quenc- sta tions used th: s t i ce to entrench their position. 
It s dur n.; t er od th .t the networks _ir t stR.rte 
to row up alone with the advent of elect rical intercon-
nection between far flung stations.. Sales _ the entire 
production of the television rece iv0r manufactt res \'rere 
concentrated in the service areas of the 108 vhf prefreeze 
stations . These 108 stations had a phenomenal growth n 
their broadcast revenues between 1950 and 1952 of bet·ween 
140 per cent and 324 per cent 
During the freeze the Commiss i on f ound a means of 
mitigat ing t he effect of int erference by offsettin the 
carriers of each adjacent c ochannel station and i t 
established new interfei•ence curves based upon new des ired 
to undesired signal rat i os . However i t used the new tech-
niques and the new interference information to overcome 
every difficulty of the vhf channel frequency character-
istics which were attainable immediately, and t hen fixed 
unrealist ic values for uhf channel frequencies which 
could not be exploit ed competit ively by uhf operators 
immediate l y or in the foreseeable future . 
The already established vhf service thus was given 
technical advantases to supplement i ts then 20 million 
vhf only receiver circulation advantage ~~d a 65 million 
population coverage advantage already acquired by the 108 
prefreeze vhf stations. 
In addition the 108 prefreeze stations had already 
established network arrangements, and network progra."rrs 
had t herefore been available for a considerable period 
of time . These stations could quickly establish viewer 
habits a.."!1ong the population residing in their expanded 
service areas. They also quickly increased t heir rates 
for the sale of broadcast time to net~orks, national 
regional and local advert is ers and sponsorse 
Then t o a lesser extent this same competitive condi-
tion maintains in other than prefreeze vhf cities, wher -
ever the expanded vhf coverage made it possible for the · 
viewing public to choose either to spend money for uhf 
conversion and pick up programs f1•om l ocal stat ions or 
spend money for better vhf installation in order to pick 
up vhf programs from distant cities. This latter t endency 
in the formation of v i ewing habits toward vhf and against 
20 
local uhf stations was gr eatly accentuated because net works 
affiliated with more vhf stat ions and furnished more net -
work progra:ms to vhf stations. 
21 
On this same subject Gould (24) concludes that i t seems 
likelv that televisi on for the future will consist of a 
" 
strong Columbia Broadcasting System and National Broad-
casting Company , and after a while a strengthened American 
Broadcasting Company .. "These three ne t works will be the 
total and they will provide the vast ma jor i ty of American 
television .. " (24) 
CHAPTER V 
FINDINGS 
Network Television Programming ~ 1949 
The obvious was mentioned earlier when it was said 
that progr~~ming cannot be considered entirely as an 
entity for study. Rather it is necessary t o examine 
progra~~ing in relation to some of the more important , 
often physical and economic, aspects of the broadcasting 
industry. Accordingly, in 1949, at t he beginning of 
this study the overall picture of television looked some -
thing like this 
Network televis ion ,1 which had been fairly well 
organized~ though limited to an East Coast operation, was 
t hrown into almost total confusion in early January of 
1949 when American Telephone and Telegraph notified the 
video networks of the allocations of time on a single co-
axial cable connection which, bee;inning January 11, 1949 , 
connected the eastern and newer midwestern ne twork fac i-
lities* 
It was thereby necessary for the four television 
networks, ABC, CBS, NBC and DuMont, to divide broadcast-
ing time and share the one cable ~ 
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The television picture as i t existed on January 1 7 1949, 
according to Broadcasti~~ Telecasting (1), from a stations 
and applications standpoint , was shovn in a state- by-state 
list prepared by the FCC. 
~1e list showed 50 stations in operation, 19 more 
than were on the air in mid- August, 1948. It also showed 
73 s ations under cons t ruct i on , 15 less than in August, 1948 
and 311 pending appl cations , 10 mor e than in Augus t 1948 . 
Of the pending applications 186 were involved in hearings, 
primarily because of channel shor t ages. 
The relatively slight change in any category on the 1 
list except operating stations seemed due, primarily, to 
the free·ze on television licensing which had been in effect 
since early September, 1948 . 
Considering another physical aspect of television 
1949, table 1 shows the limited set distribution in some 
major urban areas (2) 
Table 1 
Television Set Distribu tion in 36 
u.s. Cit ies, as of January ,l949 
Albuquerque 
Atlanta 
Baltimore 
Boston 
Buffalo 
Chicago 
Cincinnati 
Cleveland 
Dallas 
Dayton 
Detroit 
Erie 
Fort Worth 
Houston 
Indianapolis 
Milwaukee 
Minneapolis 
New Haven 
Nev1 Orleans 
New York 
Philadelphia 
Pittsburg 
Providence 
Richmond 
Salt Lake City 
San Diego 
San Francisco 
Schenectady 
Seattle 
St . Louis 
Syracuse 
Toledo 
Washington 
Total 
250 
4,400 
35,649 
34,000 
9,000 
55,000 
12,500 
20,600 
4,600 
1,100 
35,000 
200 
2,000 
2,000 
200 
14,187 
9Ji200 
17,200 
3,685 
410,000 
100,000 
2,500 
4,900 
5,697 
2 , 000 
200 
1,600 
13,800 
2 , 000 
15,5 00 
600 
5,100 
30,500 
932,318 
In a program analysis by the Television Research 
Institute (3} for the first week of January 1949, studio 
live programming exceeded remotes, for the first time, in 
total number of sponsored hours telecast. In December 1948 
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remotes accounted for 39 .7 per cent of all programming, 
but in the first week in January 1949, live studio pro-
gramming was 41 .. 2 per cent of the total, and remotes 
dropped to 34 . 1 per cent . Film progra~ing was the next 
most frequent production method, with a total of about 
75 hours during the week. 
Of the total, about 18 hours were film announcements, 
and news and sports programming each used 18 hours, 30 
minutes of film during the week . The remainder of the 
programming was a combination of slide, film and live 
production. 
Sports programming was still far and away the most 
frequent form of progra~ming on t elevision. A t otal of 
175 hours and 47 minu tes of sports remotes, co1mnentary 
or news was present ed account ing for more than one-third 
of all video sponsorship. No other program ca t egory ap -
proached that total. 
Variety shows ~ nearly all ne t work programs, were in 
second place in total telecast time, with about 77 hours 
or 16 . 8 per cent of the total . 
The two other leading forms of television program-
ming were dramat i c, again largely ne t work, with 12 . 1 per 
cent and news broadcasts, account ing for 7 .5 per cent of 
all programming . 
For a breakdown of production methods and amount s 
and per cent of time devoted to various program types see 
table • 
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Table 2 
- -
Program Analysi_s, Fi!'S_t ~ of January, 1949 ( 3) 
Rank Program Studio Studio Studio Studio Studio St-c:c1ic ::'emote Total Total 
Type Live Film Live & Live & Film £· Live, Hr :Min % 
Slide Film Slin e. 1?il r:, e: 
<:;J_icle 
1 Sports and Sports Ne1·1S 3:22 18 :30 
-
2:45 ~ 10 
-
15'1 :00 175:47 38 .,5 
2 Variety 65 :15 :18 :16 10:21 
- -
:30 76 :40 16.,8 
3 Dramatic 50:00 5:32 
-· - - - -
55:32 12.,1 
L~ News 9:04 18:30 3 ~ 38 2:57 - - - 34:09 7.5 
5 Announcements 1:31 17:48 3:39 :58 : 28 : 22 :12 25 :57 5. 7 
6 Children' s 21 :29 :10 :30 :15 
- -
:30 22 ~54 5. 0 
7 Educational 6:00 5:00 
-
:.30 
-
;1~ :15 12:00 2€6 
8 Musical 6 ~17 1:04 :49 3 ~ 00 
- - -
11 :10 2 ~ 5 
9 Quiz 5:38 2:35 :21 2:00 - - dO 11 :04 2.5 
10 Audienc e Participation 3:40 :15 :02 2:30 - - 1:20 7f47 1.7 
11 Discussion 4:45 :45 - - - - 1 :00 6:30 1 . 4 
12 Household Hints ,. Shoppinc 4:48 :06 
-
:25 
-
~ 
-
5:19 1 .,1 
13 Time :21 2:3; :35 d8 - :15 :15 4:17 0. 9 
~ 
14 ' Fashion 2;45 :l:J :04 2:59 0"1 - - - - 0; 7 
Rank 
lS 
16 
17 
Program 
Type 
Special Events 
\veather 
Mis cellaneo,1s 
Totals 
Table 2 continued 
Program Analysis, First Week of January, 1949 (3) 
Studio Studio Studio Studio Studio Studio Remote Total Total 
Live Film Live & Live & Film & Live, Hr:Mi..11 % 
Sli de Film Slide Film & 
Slide 
2:45 
- - - - - -
2 ~45 0.,6 
dO :15 :05 ~ 35 
-· 
:05 ~ 05 1:35 Oe3 
-
:25 
- - - - -
: 2.5 0 .,1 
188:10 74 :55 9:59 26:3h :38 • C,ti' 15~:37 456 :.50 100. 0 • . . f 
f\.) 
-.J 
Broadcasting Telecasting (4) reported that first 
quarter progress report s on television indicated that 
1949 would be a year characterized by steady gains in 
television sponsorship, and experimentation in television 
progra:rmning . 
Objective analysis of television's record at the 
end of the first quarter, 1949, indicated that its growth 
was rapid, but still unbalanced and erratic in some 
respects. Among television's achievements in the first 
quarter of 1949 were: total time sales of $5 ,240,655; an 
increase in .the number of sponsors, from 680 in December 
1948 to 1,027 in March 1949; doubling of the number of 
sponsored hours of broadcast time since December 1948; 
and increase of 14 in the number of comraercially opera ted 
stations; an increase of set ownership of nearly 450,000 
since January 1, 1949. 
All of these were rather remarkable achievements 
especially when it is realized that 1948 was the first 
year in which commercial television was available in 
more than one or two major markets. 
Sponsored programs on television were , on the whole , 
live shows.. This is true when network television is in-
cluded, but when the 349 hours of networlc live program-
ming is taken out of the total it is discovered that live 
local sponsored programming is only 20 per cent of the 
total, and that the bulk of spons ored local programming 
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is sports broadcasting, with film production equal to live 
in the number of hours telecast. 
These then were some of the limited aspects of 
television 's first quarter of 1949. Television had a 
lLmited audience and a limited sponsorship; its progr~~­
ming was criticized and its cost high . 
According to the Broadcasting Telecasting (5) analysis 
of April 1949 programs, vaudeville, classified on tele-
vision as variety, was becoming for television what day-
time serials were to radio.. Variety shows became the most 
frequent form of programming for the telev.is i on audience. 
On the networks, 219 of the 599 hours of programming 
during April 1949 were live variety shows (see table ) . 
In March 1949, variety programming surpassed sports 
programs to become foremost in number of sponsored hours 
on network, spot and local broadcasts. Variety shows 
held this position in April 1949, too, but as baseball 
season opened, sp.orts showed an increase ,. 
The next most popular form of sponsored program 
was the dramatic show . About 90 per cent of 119 hours 
devoted to dramatic programming is network programming, 
most of it live. Productions of. Shakespeare, mystery 
and original dramatic shows, both light comedy and more 
serious "messageu shows, were seen on television. 
Programming for children was about equal to the time 
devoted to dramatic works . 
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Table _2_ 
Network Program Classification ~ Time 
!££ April 1949 (5) 
Type of Program 
Variety 
Childrens 
Dramatic 
Sports 
Musical 
Discussion and Panel 
News 
Educational 
Audience Participation 
Household and Womens 
Quiz 
Miscellaneous 
Announcements 
Network Production 
Tot al 
Table _4.. 
Methods 
Hrs:Min 
for 
Live Live & 
Shows Film Film 
480:20 26:,15 44:50 
Hrs:Min 
219:30 
104:30 
92:00 
52:00 
41:35 
31:00 
27:20 
19:15 
5:00 
2:30 
2:30 
1:30 
599:25"" 
April 1949 
Remotes 
48:00 
(5) 
Television passed through the expected summer sltunp 
in business in 1949 and according t o Broadcasting Telecast-
ing (6), continued in September on an upward trend in the 
number of advertisers started the month before. The number 
of advertisers, including networlc spot and local , climbed 
from 1,415 in Augus t 1949 to 1,537 for September 1949, an 
all time high ~ 
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Five new stations in t hree markets were added between 
Augus t and Sept ember, bringing the total reporting stations 
for September 1949 t o 76. 
At the end of t he fourth quarter Broadcasting Tele-
casting (7) reported that in December 1949, the trend in 
programming was toward dramatic shows, according t o Ross 
Repor ts on Television Programming, which pointed out that 
there were 40 programs occupying 70 quarter-hours of New 
York television a ir time a week in December, 1949, com-
pared wi th 18 dramatic shows taking up 46 quar t er- h ours 
in May 1949 . Comedy- variety, forum; religious, news and 
spor ts were about on an equal time basis with May . The 
amount of films shown had increased slightly, whi le 
children's, musical.; tal ent, interview and exposition 
programs had declined most . 
Program Ratings 
Since both the television networks and sponsors seem 
to de termine, t o an extent, what the content of television 
will b e on the basis of what ratings their various programs 
receive from various rating services this study will in-
clude these upopularity" measures from time to time 
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Table _2_ 
Hooperatings for New York City Telecasts, January 1949 
1 . Texaco St ar Theat re (Mil t on Berle) 
2 . Godfrey and His Fri ends 
3 Q Godfrey ' s Talent Scout s 
4 . Toast of the Town 
5 . Kraf t TV Theat re 
6 ,. Amateur Hour 
7 . We the People 
8 . Arrow Show 
9 . Dunninger and Winchell 
10 , Gulf Show 
Table .§_ 
Hooperatings for New York Citz Tel ecasts 
Januarx- June 1949 
1 . Texaco St ar Theat re (Milton Berle) 
2 . Godfrey ' s Talent Scouts 
3. The Gold bergs 
4 . Broadway Revue 
5 . Go fre~ .. and His Friends 
6 . Toas t of the Town 
7 . Kraft TV Theatre 
8 . Boxing 
9 , Sus pense 
10 . Arrow Show 
79 . 6 
60 0 
56.1 
49 . 0 
42.4 
37.5 
37.1 
35.6 
34.5 
31 . 6 
6 month 
average 
rating 
69 .0 
52 . 4 
47.6 
46.3 
46 . 3 
43 . 0 
:38.5 
37 . 3 
31 . 2 
30 . 6 
In genet>ally summing up the 1949 broadcast year• Broad-
casting Telecas t ing (8) r eported that ne t work television, 
despite the FCC freeze , expanded both b i llings and :facili-
ties in 1949. 
From a comparatively negligible income in 1948 
(estimated *?800 1 000), t he :four television ne t works 
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ended 1949 with total billings estimated by Broadcasting 
at $10,400,000. None of the networks less than doubled 
the number of its affiliat ed stations. 
In 1949 network live television broke out of its 
previous confinement to the eastern states and began its 
inevitable spread across the country. 
The coaxial cable connection that was completed 
January 11 , 1949 linked the East with the Middlewest.. Sub-
sequent development of American Telephone and Telegraph 
facilities enabled telecasters to deliver live network pro-
grams to the populous cities throughout those areas . 
At the end of 1949, network television had reached 
virtually the limits of its expansion, as far as facili-
ties were concerned, until the Federal Communications 
Commission would relieve t he freeze which had been in 
effect since September 1948. 
The ma jority of stations granted construction permits 
before the freeze were already on the air. That marked 
the end of television facilities expansion until the FCC 
freeze was lifted 
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CHAPTER VI 
NETWORK TELEVISION: AN INTERIM SU11iMARY 
Highlights of 1950 
Befor e examining the programming of the year 1952, 
the highl i ghts of network television for 1950 and 1951 
will be summarized. 
Netv10rk television grew very rapidly in 1950 c Broad-
casting Telecasting (9) reported that from a gross volume 
of .·. 12 million in 1949, t he four television networks jumped 
to an es timated gross of $45 million in 1950. However net-
work television needed more room to grow at year's end. 
The situation was tha t there simply were not enough 
stations to go around. 
The scarcity of outlets led to a bitter inter-network 
dispute over the allocatiors of American Telephone and 
Telegraph network facilities. Two networks 1 ABC and Du 
Mont, wanted the facilities split equally among all .four 
networks. CBS and NBC held out for a system which gave 
them the largest shares, on the grounds that they had more 
sponsors than the other two and thus their affiliates 
wanted to take more programs from them than from ABC or 
Du Mont . 
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The dispute was settled, at le~:Lst t emporarily, by 
a .complicated compr omise formula the.t gave ABC and Du 
Mont more nearly equal first call on the cable, and a t 
year's end t he four networks were starting operations 
a ccording t o t his settlement. 
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The compromise settlement on the use of AT&T facili -
ties was at best a temporary solution. Until the FCC lifted 
t he f reeze, t he lack of enough outlets would continu e to 
hinder network televi sion 's growt h . 
Despite the freeze on television stations, which had 
been in f orce for more t han two years , television grew 
rapidly in 1950 . With 107 stations on t he air in 67 cities, 
the four networlrn increased their gross billings enormously . 
Table ~ 
Ne twork Gross Billings for 1949 ~=md 1950 ( 9) 
1950 1949 
ABC $6,628,662 $1 ,391 , 991 
CBS 12,964,531 3,446,893 
Du Mont 4,500,000 955,525 
NBC 21,185,692 6.!500.!104 
Total $45,278,885 $12,294,513 
Highlights of 1951 
Ae;ain in 1951 network television groEJs billings rose 
sharply , 
The b i ggest problem in 1951, Eu3 reported by Broad-
casting Telecasting (10), was the name one that beset the 
networks the year before, how to clear time on enough sta.-
tions to satisfy advertisers This was a problem that 
would last as long as the FCC freeze~ 
At years end there were 108 stations on the air in 
67 cities and nearly 15 million television sets in opera-
tion, half again as many as at the end of the year before . 
Pressed by advertiser demand, the networks _n 1951 
were opening up new pr ogra~ periods in daytime hours 
which a year before had b een thought t o be useless for 
television. The most ambitious expansion scheduled in 
that line was NBC's television program Today which went 
on the air Monday through Friday for· two hours beginning 
at 7 o'clock in the morning. The initial broadcast was 
January 14, 1952. All networks had plans for daytiroo ex-
pansion. 
Table __a 
Network Gross Billings f or 1950 and 1951 (10) 
1951 1950 
ABC- TV $18 ,585,911 $6,628,662 
CBS - TV 42,470,844 12,964,531 
Du Mont 7,761,500 4,500,000 
NBC-TV- 59,171,452 2lzl83,692 
$127,989,713 ~p45 ,278, 885 
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The big increase in billings was due not only t o the 
expansion of schedules int o daytime hours but also due 
to s bstantial rate increases. 
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CHAPTER VII 
FINDINGS 
Network Television Programming, 1952 
First Quarter (see table9 ) 
Daytime net-.;vork television programming 1vas a f lly 
developed real ' ty, at leas t on two networks. CBS and NBc 
had nearly full time daytime programs scheduled during 
the first quarter of 1952 . CBS had a total of 40 hours 
and 45 minutes and NBC had a total of 49 hours and 15 
minutes for one week in February of the fir t quarter of 
1952. ABC had a total of 13 hours and 15 min tes for the 
same period in February 1952. 
On each of these three networks daytime variety 
shows consumed the greatest amount of time . l'J-:BC devoted 
39 5 per cent of daytime telecasting to varie t y shows. 
The percentages for CBS and ABC respectively were 36.4 
and 30. This represents a total of 39 hours and 15 min-
utes of variety shows forthe cited week of the first 
quarter of 1952. 
Quiz and audience participation shows accounted for 
the next greatest amount of time during the broadcast 
day; CBS devoted 27 per cent of daytime telecasting for 
the week to this program f orm and ABC and NBC devoted 19.1 
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Tabl e 9 
Comparative Net\·To~o~am Classifications 
-- by Hr: flin and Percentage f or 
One Heek- inFebruary 1952-
~-- ·-- r ABC i1 CBS 1 NOO , . ···-· · ... ~· -
1 I Daytime -- i Evening I Daytime 1 Evening Daytime T Evening ! ! Total T Total ! Total · ! Total Total_ ,.Total 
rogram I Time 13:15 I Time 28 :15' ! Time h0:30 I Time _ 29 :00 Time . 4_2_:_15 _!!~E!~ 30 : 00 
flassification 1 Hr :Hi n; ~~ ! Hr ~ min % Hr :Hi nf %' ; Hr ~ :tvr..in % Hr :: :~nl % i:E:t': ~·i ril'% j . ! I i I I l ! ' . I 
' . -i- ; . . ! -l ·-~- . ! ; : 
Prama. ! 1:00 I 7 .. 0 J 7 ~ 00 24 ~4 I 4!15 l1o. h I 8 : 00 27 .,5 5d.l5 !11.1 !11:00 -b6 .. 6 l ~- j ~ I I I! I -r- I phildre~~-1 2:30 ]19.1 1:45 6.1 1:45 i 4. 3 i 5:30 in .o i 1:15 13. 8 , 
i ~30 I 3 .. 0 ~ 30 1 . 7 I I I I I :30 11.0 l ke1igious 
1 I ' ! ! I I i 
' alk::; and 1 , I ! · i 1 
giscussion 1 :30 1 3 .. 0 1 ~ 00 3,5 1:00 i 2 .. 4 . . 1:30 I 3, 0 ; 6 ! I l i I I ' 
.. uiz ~ Panel & : i ! ! I I i 
~\udience Part .. i 2130 119 .. 1 3 ~ 00 10,.6 11:00 27 .,0 1 3:: 00 110 .. 3 , 5 :00 110.,1 t 2:00 ! 6!]_ 
l I T 1 • " • ,_ 
Nev-1s and 1· 1 
1
1 I 1 
1
. ' 1 
C\Jrrent Events 4:15 !10.-h I 1d~5 . 6.,0 1:15 2.,5 I 1:30 j 5.0 1 
! · ! ! ', I ! · I I 
' ' t I I ~ituation 1 . 1 • 1 
fJomedy I :30 ! 3c0 2 :00 7_ .. 0 I ! ! 3:00 ! 10 .. 3 I 4 :30 15 . 0 
~ariety I 5 : oo l 3o. o_J_4 ~ oo l l4 ~1 11 14 ~ 45 , 36 .. 1~1 9 :00 13l. o lll9 :30 l 39 .5~ ~:-,;; 1 15 . 8 
~ports ' 1 3:00 rl~.;n -; =-~5 ; ; .; r-;:00 t-;~~l-- -~, : 1 ~00 , 3 .. 3 
I ! I I I 1 I I ' I :3o ! 3. o I ·lomen ~' s :30 1. 7 
3:oollo. o I T I II ! I I 2 : .3d. 8 . 6 I i . I l I ~usic 2 :00: 7 .,0 
\.>J 
~.o 
per cent and 10.1 per cent, respectively, to quiz and 
audience participation shows. 
Daytime drama was the third most heavily programmed 
category, amounting to 11.1, 10.4 and 7 per cent on NBC, 
CBS and ABC respectively. 
Children's programs, with a total of 9 hours and 45 
minutes received the fourth greatest percentage of day-
time program time. 
Of the evening hours, 6 o'clock on, of the sample 
week in February 1952, drama programs were f'oremost in 
respect to the amount of time devoted to any one program 
type. During the week studied 26 hours were given to 
dramatic shows. NBC devoted a total of 36.6 per cent of' 
the evening hours to the dramatic form; CBS, 27.5 per cent 
and ABC, 24.4 per cent. 
Variety shows totaled the second greatest share of' 
evening hours with 31, 15.8 and 14.1 per cent respectively 
for CBS, NBC, and ABC . 
Next in per cent of time devoted to evening hours 
was situation comedy and quiz, panel and audience parti-
cipation shows. 
Network news programs represented a total of 6 per 
. cent of' weekly evening time on CBS and 5 per cent of' 
weekly evening time on NBC. This total is not realisti-
cally significant since some news broadcasts are included 
within the format of other types of shows. News programs 
as cited in this study are, in each case, those programs 
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which are listed as suah on the tables showing the Com-
parative Network Program Listings. 
Discussion type programs are, with few exceptions, 
viewed. during the daytime hours. During the February 1952 
week studied, all three networks devoted a combined amount 
of 26 hours and 30 minutes to this program type. 
FCC Freeze 
Broadcasting Telecasting (11) reported that the FCC, 
April 14, 1952, lifted the 45 month old television freeze 
with the release of the trsixth Report and Order" which 
established a national television policy for the United 
States. 
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The new allocations provided 2,053 stations in nearly 
1,291 communities. The report became effective July 1, 1952. 
The Commission established a zone system with varying 
spacing between stations to fit engineering or geographical 
conditions. 
The processing of applications became effective July 
1, 1952. Stations were granted where they were uncontested 
but most applications went to hearings. 
There were 617 vhf and 1,436 uhf assignments made, 
of which 51 vhf channels were assigned to United States 
territories. 
There were 242 non-commercial, educational reserva-
tions made in as many cities, including nine to territories. 
Second Quarter (see table 10) 
Network programming for the one week in May repre-
senting the second quarter of 1952 is similar to programming 
during the first quarter. There were 20 fewer hours of 
telecasting during the daytime second quarter than dur-
ing the daytime first quarter; 83 hours in May as com-
pared to 103 hours and 45 minutes in February. 
Again, variety shows consumed the greatest amount 
of time on all three networks. There were 23 hours and 
45 minutes of variety shows on the networks during the 
week with CBS devoting 46.3 per cent to this form and NBC 
and ABC devoting 17.1 and 9.5 per cent, respectively. 
Programs for women, amounting to 10 hours on CBS 
and NBC, was the second most frequent type of program. 
This program type represented 14.5 and 11.2 percent of 
CBS and NBC daytime programming , respectively. 
The next three most commonly seen rograms were quiz, 
children's and drama programs, each having about t he s ame 
number of hours . 
The most frequent form of evening programming during 
the week of May for the second quar er of 1952 was he 
nr a t ' how. An a o. eq1 a of time, 28 ho r s 
and 15 minutes, was devoted to this form in May as was in 
February. Eveni ng programming in May was little changed 
from t hat of February. 
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.. -··· .. • I • > •• • '' .. • .o 
:Program · --· 
Classification 
Drama 
CHildren'' s 
Religious 
Talks and 
Discussion 
jQuiz, Panel & 
jAudience Part. 
!News and 
·Current Events 
Situation 
Comedy 
Variety 
Sports 
·Jomen' s 
~us_i~ ~· _____ 
Tabl e 10: 
Comoarative Netuork'""'Program Classifications 
by Hr:Min and Percentage for 
- ~ \veek in May 1952· -
!I 
ABC CBS il 
Daytime Evening Daytime Evening Daytime 
To tid Total Total Total Total 
Time - - '5 :"iS- ·· Time - ·24:1'5 ·rr:ilne 34":'66 ·Time ·· 2·1 :oo · ·T:i.ine 43 :45 
: Hr :Minl % · Hr~Ml.n % ! Hr ~Mm % Hr :¥..in · % !Hr: :f.tln t % 
fl H t ! I 
; I I i! ' I ;30 9.5 11 ~ 15 46. 2 . 3d~5 -11.,0 9~30 35el ij 3:00 ! 6., 7 
I 
5.1 il 1~00 !! ' l 1 :45 33. 0 1:15 2. 9 u 5:00 111. 2 
I I II :30 I 1 .,1 ' :30 9.5 ' ~30 1 ., 5 ! 
! II II I i r :I l 
NBC 
Evening 
Total. 
t'inie · 2chJo - · 
Hr:Min l % 
' 
7:30 26.3 I i 
1t15 4. 9 
I 
I I 1:00 4.1 jj :30 1.5 :30 1 . 9il l :OOj 2 .. 2 I 
I I' !! ! I i I I I 2~30 ;1.0 . 2 4d5 12 .5 3:30 13.3 i 5:00 :p. . 2 1:00 3 ~5 
I l I . I i !11 ~ 15 ,, I i ~ 15 1. 0 3. 6 a145 10. 2 II :45 1 .,0 1:45 6.1 
I I I' i ' 6.1 11 1: 30 3:00 11c4 !I 4:00 14. 0 
I I! . 
~ 30 9 .. 5 3 ~ 30 15 • .3 15:45 46., 3 6 ~ .30 24 .0 li 7:30 17.1 6:15 21 .. 9 
!! I I i I 
I l f30 6 .. 1 1:00 .3. 8 II 1 :00 3 ~ 5 
I - 15 I 5 :00 Jl~ .5 1le2 
' :00 
I .I li : 1:00 4.,1 It 1:45 6.4 I : 30 1 .,1 2 : _30 P.o.o 
VJ 
• •)<' 
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Pol itical Convention Coverage 
All U. S. television sta t i ons except KOB-TV , Al bu-
querq e, were to be connected by American Telephone and 
Telegraph ' s live television network in time for t he pol i t i cal 
conventions in J ly 1952 accord ' ng to Broadcasting 
Telecasting (12). 
Accordingly, live network programs would be made 
available to 107 stations in 65 cities. 
Third Quarter (see table 11 ) 
There was a total of 75 hours and 15 minutes of day-
time telecasting during the week in August 1952 which was 
studied. Only 3 hours and 15 minutes of this tot al repre-
sented ABC ' s telecasting for the daytime hours for t he 
entire week. More than half this time, 69.4% was used by 
ABC to program children's fare. However, this seemingl y 
l ar ge percentage is not so significant when it is con-
sidered in relation to the t otal amount of time devo t ed 
t o children ' s programs by the other two networks. 
In the third quarter of 1952 variety programs again 
were the most common form of network daytime tel ecas t i ng . 
CBS televised 16 hours of variety programs or 49.2 per 
cent of their weeks programming. NBC televised 7 hours 
and thirty minutes, 23 per cent of variety programs 
during the daytime of the week in August • 
! 
I 
Table 11 
Col'lparativc Hct"lvork Proeram Classifications 
by Hr :Hin and Pcrcentar;e for 
One Heek in August 195"2 
! II 
I CBS It A:OO NBC 
I Daytime Evening Daytime . Evenin.: Da:vtime Evening 
! Total •rotal Total Total Total Total 
Program F~ 3~15 Time 25 :00 Time 32:30 Time 27 :45 I Time 39 :30 Ttme 28 :00 Classificat·i on i.'·Tin % · Hr :Min % , Hr :Min % Hr :r;un % ! Hr :Hin % Hr:Min % 
I I 
r- ll I prama 12 : 00 48 .0 3:45 11 . 5 9:45 3.5 .1 t 2:15 6. 9 9 :00 32 .1 
! II Children' s i 2;15 69 .,h :4.5 1 . 5 i 2:0J 6 .. 1 H 4 ~ l.!5 14. 6 
' !! 
~eligious :30 15.3 ~15 - 1. 0 I! :3o 1.5 
rralks and II 
Discussion 1 :30 7"0 1 ~30 l e.5 1:00 3 .. 6 il I I 1:15 4 .. 6 
Ruiz ,. Panel & !I 1: I I I' I J iA.udience Part ., :30 15. 3 2:00 . s.o 3 ~ 4.5 ll c.5 .5 :00 18. 0 110:00 . 30.,6 6:00 21 .. 4 
I r I I Netvs and I 8 . 2 _~ I i ·15 i 1 0 Current Event8 i ~~~ : e 2:1.5 7e0 2:15 _L 1 ~ 30 .5 . 3 
I l l I ~ituation i : . ,: !f I I f30 , 2c-OI 5.4 I 1d5 4 .. 6 !J_omedy_ l 1:30 
I I I ' I Variety I 2:30 110. 0. 16: 00 49 .. 2 4 :00 14.4 7~30 23 .,0 4:h5 16., 9 
Sports ! 3d0 114.0 ~ 45 2., 3 l J OO 3. 6 -1 :45 2. 6 i 
-! I I II 2:Jo I Women ~' s I 7.6 
i I I I I fusic I I l : OC 3 .. 6 i 1:30 f 5.,3 j I I I 
- - - L _ 
IJ1 
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Quiz, panel and audience participation shows were the 
second most frequent with a total of 14 hours and 15 minutes. 
This is largely due to the fact that NBC devoted 30.6 per 
cent of its daytime television to this program category. 
Children's programs, with a combined total of 9 hours 
for all networks, were the third most common daytime pro-
gram. 
Each of the three television networks progrmmned an 
almost equal runount of evening television in the week which 
was studied in the third quarter of 1952. ABC had a total 
of 25 hours for the week; CBS, 27 hours ru1d 45 minutes and 
NBC 28 hours. Once again, the dramatic program consumed 
the greatest amount of time, 30 hours and 45 minutes. ABC 
allotted the largest per cent of time, 48, with CBS and NBC 
allotting 35.1 and 32.1 per cent, respectively. 
Variety programming, with a total of 11 hours and 15 
minutes, was the second most frequent program type. 
Sports programs, wrestling and boxing , accov.nted for 
the third most frequent program type. 
Talk and discussion type progr~1s showed an increase 
over the first two quarters of 1952 and along with the 
quiz, panel and audience participation s h ows was the ~ourth 
most programmed type in August 1952 with 3 hours and 45 
minutes of combined time on the three networks. 
Fourth Quarter (see table 12 ) 
Daytime television during the fourth quarter of 1952 
as represented by a typical week ' s programming for Novem-
ber is dominated by variety progr ams. This is true in 
sp "te of the fact that ABC, with only 6 hours and 15 minutes 
of daytime programming for the week , d "d not televise any 
variety shov-rs. CB , with 42 hours and 30 minutes of day-
time programming, televised 15 hours and 15 minutes or 35.8 
per cent of its daytime we ek ' s schedul e, i n variety fo rm . 
NBC devoted 5 hours of 11 . 5 per cent of its daytime pro-
gramming to variety shows . 
Quiz, panel and audience part ic ipation shows , with a 
total of 16 week day hours was the second most common form 
of pr gram . 
Sports programs , predomin tly f ootball, and childre ' s 
and news pro rams shared s ·m· · e to h , t e 
t h · r t. re ent ram typ s. 
Network dayt·me pro rams for women tota ed on y 2 
hours and 30 minutes . 
Evening televis · on· a.ga · n sho·wed a dom · nance of all 
types of dramatic shows; a total f r the we ek of 3 hours 
and 30 minutes. This was more than twice the amount of 
time allotted to the next most recurr ing program type, 
s · t ation comedy with 10 hours and 45 minutes for the 
week in August . 
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COPl'Q tions 
" ABC CBS II NBC Dayt:.i.inf£=]~~ ~ ~-~ni~g_~_]l_ Daytim~_~ l__Eyenin ;_; !L_ -Tia.y-time- -- -T ~EVe-nin g 
Totar- - 1 1 Total ll Total fTcital 1 
!Program ' Ti:ne _6:1.5 r 26 ~4.5 !j Time h3 ~ 1.5 Time 26 ~ 00 
!Classificati0n Hr : ~lin !, Hr:Hin Hr ~Ydn 
I j 
- - · I J . ; I , 
pr_alJ7.a_ ~-~-- ________ L _ 8 :00 j 29SJL~- 2~ :__1.2H: _5 . 2 9t00 34~ 6 
i .• 11 ---. 
Children ' s I 2:30 4o.o 1 1:45 4.1 ~ _J,:_hS: ~10~9 I 1 I I ,, ' I 
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1
1 :-15 2_~): 11 -·- _:)_.:? .. i .~- ~~ 1 ! 1 
Talks and I 1 I! !l I j 
!Discussion I 1 : 00 · 4.,6jj 2:4.5 .5 ., 7 I _jL_-2._:1 :5' j 0 ~6 j1:00 3 ~ 8 
! 1! I H ~ 1 
Quiz, Panel & j 'I . I ij l I 
Audience Part . I ~ 30 8 ~ 0 2~30 1 ., 6 !I 10: 30 !23 ., 7 4 :00 ·lh . 7 1i 5 :00 111 ".5 2': 30 
! lt ! I !I ·-- -·i 
NevlS and ji I I H ! 
purrent Events .5 :1.5 24 .,h 1~1.5 1 2 ~9 2:4.5 1~)~., 2 1L_1 :30 1'1 ~ 3 2 ;00 I 7 ~ 6 
~ituation 
pomedy 
!variety 
~orts 
~v-omen ' s 
.Music 
!J I I I ! I 
,, I 
i I !I i ' l -~ hJo ~- 6.,oL__ ls t12_» .,6ll _  i ! 4:oo 11s ~ 2 
ld.5 I .5. 811 1.5 :1.5 _13.5 . 8 
H I 
3:,30 l13 .ojj ~-' :oo i 11. 5 I 5 :oo 119 ., 0 
2:4.5 144 .,0 2: 30 I n ., 611 3:4.5 I 8 ~ 8 
,, l 
2:oo I 7 . 3~ 3:4.51 8 . 6 I l :oo I 3.8 
!I 2:30 l s .s lj ·· --
1 :1.5 I 6 . 5~ I , 1 :4.5 I 6.1 
..p. 
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Ih the fourth quarter situation comedy progr~1s and 
news and current event programs outnumbered the evening 
variety shows for the first time in 1952. 
Program Ratings 
Since so consistently large an maount of time is de-
voted to evening variety and drruaa programs by the tele-
vision networks, it is not too surprising that variety and 
drama programs appear most frequently on progrrua rating 
anal ysis with the highest ratings. 
During five one-week periods throughout 1952, repre-
senting the top 10 rated programs consecutively for each 
of the cited five time periods , variety programs were in 
the top ten ratings 17 out of 50 tliaes; drama programs 16 
out of 50 times; situation comedy 9 tLmes in 50; quiz, 
panel and audience participation shows 4 times in 50; 
sports, boxing, 3 times in 50 and music programs, Your 
Hit Parad~, once. 
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Table 
ARB Ratings for 
February 1-7, 1952 (14) 
1. Godfrey's Talent 52.0 
Scouts 
2. Red Skelton 50.0 
3. You Bet Your Life 49.0 
4 . Star Theatre 49.0 
5. I Love Lucy 48.0 
6. Godfrey and His 47.5 
Friends 
7. Show of Shows 42.9 
8 . Mama 41.0 
9. Philco TV Play- 40. 5 
hous e 
10. Fireside Theatre 40.0 
ARB Ratings for 
April l-7, 1952 (15) 
1. Godfrey's Talent 52.1 
Scouts 
2. I Love Lucy 50.6 
3. Red Skelton 50.5 
4. You Bet Your Life 48.6 
5. Star Theatre 47.9 
6. Show of Shows 45.8 
7. Blue Ribbon Bouts 41.0 
8. Comedy Hour 39.9 
9. Cavalc~de of Sporw 39.6 
10. Godfrey & His 
Friends 
Trendex Ratin~s for 
July 1~7, 195 (16) 
39.1 
1. Godfrey's Talent 29.9 
Scouts 
2. Godfrey and Friends26.2 
3. Racket Squad 22.1 
4. Fight of the Week 21.4 
5. The Web 20.7 
6. Summer Theatre 19.6 
7. Big Town 19.1 
8. Dragnet 10.3 
9. My Little Marg ie 18.2 
10. Danger 17.6 
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Trendex Ratings for 
September 1-7, 1952 (17) 
1. Godfrey's Talent 35.8 
Scouts 
2. Show of Shows 34.5 
3. Godfrey and His 34.2 
Friends 
4. Gangbusters 30 .• 9 
5. Big Town 29.0 
6. Rae ke t Squad 28.6 
7. My Little Margie 29.2 
8. Toast of the Town 27.4 
9. The Hunter 25.7 
10. Your Hit Parade 25.5 
Trendex Ratings for 
November 1-7, 1952 (18) 
1. I Love Lucy 58.5 
2. Godfrey's Talent 43.1 · 
Scouts 
3. Godfrey and His 41.3 
Friends 
4. Dragnet 40.8 
5. Jack Benny 36.7 
6. T-Men in Action 30.7 
7. Our Miss Brooks 30.5 
8. Show of Shows 30.5 
9. What's My Line 30.4 
10. Strike it Rich 29.3 
CHAPTER VIII 
NETNORK TELEVISION: AN INTERIM SUMMARY 
Highlights of 1953 and 1954 
Before examining the programming of the year 1955 
the highlights of network television for 1953 and 1954 
will be briefly sunmmrized. 
Both 1953 and 1954 were years of great expansion 
for television. According to Broadcasting Telecasting (13) 
television stations increased from 120 to 334 in 1953. 
Television set 0\1ll1el"'ship jumped from approximately 
19.7 million in December 1952 to almost 27.5 million in 
December 1953. 
News events covered by television included the in-
auguration of President elect Eisenhower in January, the 
coronation of Queen Elizabeth II in June, the Korean war 
truce and the prisoner exchanges. 
One of the most important, if not most significant, 
FCC actions in 1953 was the approval of the National Tele -
vision System Committee's compatible color television 
standards . This occurred December 17, 1953. Virtually 
all broadcasting and manufacturing elements of the industry 
hailed the decision, but there were warnings that color 
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television would grow slowly, in programs telecast and 
in the number of receivers produced and the price of re-
ceivel"'S sold. 
Network gross billings continued to increase phenom-
enally during 1954, as is witnessed by the figures released 
by the Publishers Information Bureau. 
Table 14 
Network Gross Billings for 1954 
ABC-TV $34,713,098 
CBS-TV 146,222,661 
Du Mont 13,143,919 
NBC-TV 126z074z597 
Total ~~320 ,154,274 
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CHAPTER XI 
FINDINGS 
Network Television Programming, 1955 
First Quarter, ( see table 15) 
The pattern of television programming hadn't changed 
m ch in the first quarter of 1955 from what it had been 
in 1952 except that there was more of it. 
There was a total of 115 hours and 15 minutes of day-
time telecasting during the sample week in February 1955 . 
This total repre ents 8 hours and 15 minutes by ABC for 
the week, far below the totals of 58 hours telecast by 
CBS and 49 hours telecast by ~nC for the same period. 
In the first quarter of 1955 daytime variety pro-
gramming was by far the most frequent program type , a total 
of 41 hours and 45 minutes being devoted to variety. This 
total breaks down into 37.9 per cent of CBS's daytime pro-
gramming and 27.5 per cent of NBC's daytime programming. 
Of the 8 hours and 15 minutes programmed during the week 
by ABC 6 hours and 15 minutes were given to variety shows. 
The combined networks programmed 18 hours of q iz, 
panel and audience participation shows and 16 hours and 15 
minutes of drama during the week for an average of 16.3 
per cent and 32.1 per cent for these two program classifi-
ca tions, res ectively. 
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Table 1:5 
Comparative Netvrork Proifam Classificationn 
by Hr:Ydn and Percentage for 
One \veek in February 19.ss--
r ~, ., , 
I I ABC I, CBS l 
J Evenin -
' Total 
Progr am Time 27 :45 
C1assi·f'ication Hr :Hin~ 
EVening 
Total . 
Time 33 : 30 I 
Hr ~ Minl % I 
I 
! 
!Drama 1 
l . I I 11 I ! 1· n -- - -1 
, 1 ~3o 33. 7 u 1o ~ 3o 18 .,1 8 :3o . 3o. 6 n 5 :45 1n. 1 11o:oo i 29 .. s 
~hi1dren ' s T 1 ~ ~~~T~~-~ol 2d5! lo .,o.ll 2:15 3 .. 91 I ---l( 4 ;1~5 I 9 .. 6 
:-- --- -- ~ r- ;~;o 6 .. or - 1 'II l t15 2. 1 1 ll1 :00 I 2.1 
I ; I! I I' 1-
. ! q . ! 
! :30 6 .,oj I 2:00 3e4 1 :00 ! 3. 6 r . 2.1 130 I 1 .,4 
• ij ·:-r:j . l, " I I ~uiz ,. Panel & j . I li 1 ~-u~~n_~e Part._L_ _ } :.30 15.,L 1_}_:_00 22 e~ L_g :30 9.Qj 5:00 ho. 2 2 ~ 00 5.9 I 
beus and j --- -.--- , - ll - I 1~ - - - --jf - 1\ 1· 
k:urrent Events 1 1:15 5 .. 5 _ 1l _____; 3Q__L_0 ., 8~- _J_._:42_ _ § .,_3_ 1! ~ 30 1 .,0 1 :15 3 ~.7 
t3it uati on 
IQ_omedy 
!Variety 
!VJomen1 s 
!r1usic 
! I !l !i I 1 t JO .. 2. 211 -~:_3_0~ - Q. _§_ __ §.:45 g4.3 II :30 ' 
I I I . ,  I I ' It 
, 6 :15 1s.o 4 :30 I 2o. o il22 ~ oo 37. 9 4:oo 114 . .,4 Jll3 :3o 
II 1 ·3o I 2 6 11 ! ~If ? ·4L:' H • .. . I • • • a • ~' 
:30 
j: j I il 
2., 2 II 2:30 _l 4 .,3 2:15 I 8 .. 1 IJ 
1 .,0 4 ~ 00 n.al 
27. 5 5 :00 !14. 9 
1.5" .,8 1: 1:45 5 .. 2 
j 
J 
\ }1 
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The fourth most frequent program type was the woman 's 
show representing 7 hours and 45 minutes or 15.8 per cent, 
of NBC's daytime progra~~ing for the week . This is attri-
butable mainly to NBC 's across the board show, Home. This 
is a sizeable increase over the maount of time devoted to 
women 's shows during the last quarter of 1952. This is 
still true despite the fact that neither ABC or CBS pro -
grammed any women 's shows, as such, during the first quarter 
of 1955. 
Children's programs with a total of 8 hours , represent-
ing 12, 3.9 and 9 .6 per cent for ABC, CBS and NBC respect -
ively. 
During the evening hours of the first quarter of 1955, 
the dramatic show, for the week studied, accumulated a total of 
26 hours on all three networks. This was twice the amount of 
time devoted t o variety shows which were next most common. 
Situation comedy shows and quiz, panel and audience 
participation were next in raruc of total hours. 
News and current events programs, not included as 
parts of other programs , represented 2 per cent of the 
entire evening hours for the week . 
Second Quarter (see tabl e 16 ) 
During the second quarter, as represented by one week 
of telecasting for May 1955, the programming situation 
was almost identical to that of the first quarter except 
that ABC programmed 6 daytime hours fe·wer in the second 
quarter than in the first quarter of 1955. 
Table 16 
Comparative NetlwrkProgram Classifications 
.!?z Hr ~!-1in ~ Percentaf' for 
~~in Hayl95 
,~ I II I I ABC CBS I N:OC: I 
. Daytime Evening Daytime Evening 
Total Total ot~l Total 
tprogram r Time 2:30 Time 24:00 i'wi:ne 46:1.5 Time 32:00 
p1assifi cation 1 HhMin Hr:Min 1 Hr ~Min ·{Tr :Yin ' Hr : :rtdn 
' . . ~~---+-33 ~0 1112 :00 126., 61 8 :4.5 l31e5 1 6:15 t13 . 51 9 :.30 129 .,6 s ~ oo .. Drama 
.1 I lf i 
Children ' s L 1 :00 40 .,0 ld.5 .5 . 2 
1
• 3 :45 8.,3 :~4 : 115 t_s-' .,.5 1 1 1 
iReligious I :30 20. 0 ' :4.5 1 . 6 II : 30 I J. .,O 
· ---~--- - ' ----r--·-··r-
Talks and 
Discussion ! : 30 20. 0 ~ 30 I 2.,1 :30 1 . 1 t30 1 . 8 il : 30 11. 0 I I I 
I • I! ' Quiz, Panel & II I I 
Audi enc e Part . _. 3 !30 ,14 • .5 12:30 27 . 7 4-:30 tl6 ,. 2 5:2,0 j10 . 0 I 2·~ 00 I 6. 3 
1 I I . . 
Nevm and II I 
jcur r ent Events 2:30 10. 4 ~ 30 1 .,1 2:4.5 9 . ~· I : 30_ ,1. 0 I 1 :15 I 3 .. 9 
I I !I I 
.Situation ·~ I j 1': l 
!comedy ! ~ 30 2 .,1 , 8 :00 28. 8 J I 3~30 110. 9 
Variety 
Sports 
Women' s 
1N'usic 
: 30 
I 
I 20 . q 
I 
5 ~ 15 121. 8 !i 2o :Jo 145.6 I 4: oo t!J± .,4 _l~2 : 3o j271o I 9 :45 l3o.4 
1:00 l4 .~ 1! :}0 !1.1!1:30 l5 .~ II ----r :45 2.,4 
! _ l _ I I - 1- I! 6:15 ~) . , . 
~ 30 _l2 . 1 ~ 2:30 I 5 .. 1 I 1 :15 l4 ., ll II 1 :45 5.,4 
IJl 
0"1 
Third Quarter (see table 17 ) 
The American Broadcasting Company programmed only 
1 hour and 30 minutes of television programs in the week 
of August during the third quarter of 1955. This time 
was devoted to a 30 minute religious program and a 1- hour 
children ' s program, both televised on Sunday. ABC did not 
televise any programs, Monday through Saturday , during t he 
week in August with which this study is concerned . 
NBC and CBS, however, had 101 daytime hours devoted 
to television ~ The third qua rter daytime programs followed 
the trend of the first two quarters of the year and in 
terms of time devoted to program types, variety, quiz, 
children ' s, drama and women's programs consumed the bulk 
of the daytime hours . 
The evening hours also conformed to the previa s two 
quarters of the year programwise . Drama vras foremost 
with 25 hours and 45 minutes, followed by variety shows 
with 16 hours and 30 m'n tes; qu.'z, ou:rs ; R' tuat i Y'l 
o erly 7 01rs and news and current events 4 hours and 
45 minutes. 
Fourth Quarter (see table 1 ) 
In the week of November studied duri ng the fo rth 
qnarter of 1955 there was a greater amount of program-
ming than during any other period of time during this 
entire study. There were a total of 120 hours during 
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Table 17 
Comparative Neti.Yo~gram Classiftc 
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- ~ Heek in Au-gUst .195' 
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l 
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the day and 87 hours and 45 minutes during the evening 
during the week of the f ourth quarter of 1955. 
All networks showed an increase in the number of 
hours programmed both during the daytime and the evening 
hours. 
Variety shows with 36 hours and 30 minutes of day-
time programming, representing 34,7 per cent of CBS's 
daytime progrrumning and 31. 6 per cent of NBC 's daytime 
progra~ng, occupied the greatest number of daytime 
television hours. 
Daytime drama, to a large extent the t el evision 
dramatic serial, was r esponsible for the second most 
f requent number of hours which totaled 32 hours and 
48 minutes. NBC devoted 24.7 per cent and CBS 19.1 per 
cent of their daytime hours to drama sho·ws. ABC did not 
program any daytime drarr~ shows. 
Children's programs were the next most frequent 
form of daytime programming, totaling 25 hours for the 
combined networks' daytime programming. Th:Ls was a con-
siderable increase over previous quarters and was due 
largely to the popular acceptance of ABC 's Mickey Mouse 
Club. 
Quiz and women 's shows totaled 13 hours and 30 
minutes and 10 hours, respectively. 
With 9 hours and 15 minutes of football games , 
sports programs showed the next largest total of daytime 
0 
hours for the week of November 1955 which was studied. 
The evening hours of the fourth quarter week of 
November were filled with entertainment which divided 
itself into familiar time appropriations. 
First came drama with a combined total for the week, 
on all networks, of 33 hours and 30 minutes. This was 
37.2, 45.2 and 33 per cent of ABC 's, CBS's and NBC's 
evening programming, respectively. 
Then with 20 combined network evening hours came 
the constantly increasing variety program form. 
Situation comedy and quiz, panel and audience parti -
cipation programs were each seen during 10 hours of the 
evenings during the week. 
Informational programs, news, current events and 
talk and discussion programs received 5 hours and 30 
minutes and 1 hour and 30 minutes, respectively. 
Program Ratings 
Program ratings ~ again reflect the bulk of program 
time. The rating index in almost every case corresponds 
to the types of programs which have been produced most 
frequently. Top ratings, representing the ten most viewed 
programs at various times throughout 1955, are most · fre-
quently received by drama programs. In 1955 the program 
catego~y with next most top ratings was the quiz, panel 
and audience participation show due largely to the 64,000 
Dollar Q,uestion. 
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Variety and situation comedy programs are the next 
most frequently top rated program types. 
While program types occupying the top rating posi-
tions haven't changed greatly since 1949, individual 
personalities and progra~s receiving top ratings have 
changed. 
Milton Berle and Ed Sullivan are the only two pers on-
alities whose shows received top ratings in 1949 that were 
still top rated during 1955. 
Only three progr~1s, I Love Lucy, Dragnet and You Bet 
Your Life which received ratings among the top ten pro-
grams in 1952, still placed somewhere in the top ten rated 
programs in 1955, according to randomly selected periods 
of ratings for each of t he years. 
6 _ 
Table 1 
ARB Ratings for 
January 9-15, 1955 (19) 
1. I Love Lucy 
2. Jackie Gleason 
3. You Bet Your Life 
4. Disneyland 
5. Toast of the Town 
6. Dragnet 
7 • Jack Benny 
8 • What 1 s My Line 
9. Tvvo for the Money 
10. This is Your Life 
Nielson Ratings for 
March 12-26, H~55 ( 20) 
1. I Love Lucy(P.Morris) 
2. I Love Lucy (P&G) 
3. Jackie Gleason Show 
4. Toast of the Town 
5. Disneyland 
6. Milton Berle Sh~v 
7. Jack Benny Show 
8. You Bet Your Life 
9. George Gobel Show 
10. Dragnet 
Nielson Ratings for 
July 9- 23, 1955 (21) 
1. $64,000 ~uestion 
2 . Toast of the Town 
3. Dateline Disneyland 
4. Lux Theatre 
5. Disneyland 
6. I've Got A Secret 
7. Spotlight Playhouse 
8. Dragnet 
9. Ford Theatre 
10. Robert M:ontgomery 
Presents 
54.8 
53.6 
50.5 
46.3 
45.3 
45.1 
45.0 
40.2 
40.0 
39.8 
53.4 
53.1 
51.2 
50.3 
49.7 
46.9 
46 . 6 
45 .8 
44.9 
43.6 
41 .1 
30.5 
29.9 
29.0 
28.3 
26.4 
26.2 
25.7 
25 .7 
25.7 
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Nielson Ratings for 
Aug . 28-Sept.lO, 1955 (22} 
1. ~p64,000 Question 
2. Toast of the Town 
3. Miss America Pageant 
4. Climax 
5. Gunsmoke 
6. Dragnet 
7. Spotlight Playhouse 
8. Lux Theatre 
9. Two for the Money 
10. Undercurrent 
Nielson Ratings for 
November l2-26, 1955 (23) 
1. ~;64,000 Question 
2. I Love Lucy 
3. Disneyland 
4. Jack Benny Show 
5. Ed Sullivan Show 
6 . Ford Star Jubilee 
7. Chevy Show 
8. NCAA Football 
9. G. E. Theatre .· 
10. Perry Como Show· 
CHAPTER X 
CONCLUSIONS 
The most striking aspect of television programming 
is its phenomenal growth in a very short period of time. 
In 1949 television programming was limited to a few 
hours each evening. In 1955 programming occupied the 
entire day from early in the morning till late at night. 
What is even more striking or surprising is that 
television prograw~ing has changed slightly, quantita-
tively. From 1949, each expansion of. television program-
ming has resulted in a greater number of hours and pro-
portion of time being devoted to two main program types: 
variety and drama. The pattern seems to have established 
itself as variety foremost in the daytime and drama fore-
most in the evening. 
More than any other program type, the quiz, panel 
audience participation progr~1 consistently occupied the 
third greatest amount of time. 
Using Smythe's (29 ) broad program classifications 
of entertainment, orientation and factual information, 
the obvious conclusion is that the vast majority of net-
work television progr~1ming is devoted to entertainment. 
6 
The time devoted to programs of factual information 
is small when compared with the time devoted to entertain-
ment and with the exception of newscasts; it is a rare 
information program that is scheduled during the prime 
evening viewing hours. 
There is still the problem of an effective way to 
evaluate television programming. The Television -Code of 
the National Association of Broadcasters is a step forward. 
The responsibility for improving programming should proba-
bly be that of the broadcasters. A constant and continuing 
realization of the responsibilities to the public, through 
a policy of self policing, is a desirable beginning. How-
ever, as the board is now constituted it does seem wholly 
inadequate for the job it is assigned. 
Also, in the area of communications research, much 
more detailed qualitative content analysis of progranW-ing 
is necessary in order to form an adequate basis for evalu-
ating television. 
65 
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